
Our clients are well-aware of the 
importance of presenting their 
property to the market in the most 
e� ective way.  Many of them ask 
us for advice on preparing for the 
photography.

Architectural, interiors and lifestyle 
photographer, John Durrant of www.
Hello-Photo.co.uk, has put together 
some ideas to help our clients. They 

are suggestions, not rules, and some of 
them will not be practical for all homes. 

However, just following some of these 
ideas could make a real di� erence to 
your property’s marketing presentation 
- and consequently to your eventual 
selling price. So we would recommend 
that you have a read-through and 
implement as many suggestions as are 
practicable for you and your property.

The exterior of a property, its gardens/
grounds, outbuildings etc, all will most 
probably be photographed. Main 
rooms, such as living rooms and kitchen, 
will normally be used in your property’s 
brochure and on the Internet.

Sometimes, however, smaller spaces 
such as hallways and landings - 
especially where they are pretty - might 
also be used.

Bathrooms, possibly, especially where 
they have a contemporary design, or if 

they feature period items; for example a 
claw-foot bath. Games rooms and other 
specialised spaces often make good 
subjects too.

I tend to take many photographs so 
that my clients have ample material 
from which to choose.

If there are opportunities for cameo 
shots, sometimes called gracenote or 
lifestyle shots, then I’ll take those too. 
The more choice, the better.

The more 
people who are 

attracted to view 
your home, the 
more potential 

there will be 
to achieve its 

optimal selling 

price. By making 
sure that your 

property’s 
photographs are 

the best they can 
be, you can be 

con� dent that it 
will get noticed 

for the right 
reasons.

John Durrant, 
Hello-Photo

What photographs are likely to be taken?

Whatever the value of your property, it really 
will pay dividends to spend time on its visual 
presentation. If you do not have the time, or 
perhaps the skills to do this, then consider 
asking an expert home stylist to do it for you, 
or perhaps a talented friend or family member. 

Obviously, employing a professional home 
stylist will incur some cost, but this need 
not be prohibitive, as the raison d’etre of a 
professional in this � eld is to create added 
value at minimum cost.

If your property lies in an attractive spot, 
perhaps with water, woodland, � elds or 
views, then a mast photo will place your 
home in context with that - showing your 
property and what lies beyond it. Elevated 
photographs are taken from a laptop-
linked camera attached to a portable 60’ 
mast and tripod. 

Best suited to large estates or farm 
properties and not as expensive as 
you might think.

Home 
Stylists

Whatever the value of your property, it really 

Mast 
Photography

Aerial Photography

Quality photographs taken at night will really 
make your property stand out in its advertising 
and on property websites. For these to work 
well, there should be adequate exterior 
� oodlighting. Night

Photography

Perhaps talk to 
your agent about:

First Impressions 
Count

‘The very � rst impression 
your eventual purchaser will 
have of your property will be 
the marketing photographs 
used to promote it. So these 
need to be top-notch if you 
want to attract the best 
interest and achieve your 
optimal selling price.’

John Durrant - Hello-Photo
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n: If you have a favourite view 
of your property’s exterior or 
interior then it would be a good 
idea to tell the photographer 
when he/she arrives

Perhaps you have a rug or piece 
of furniture about which you 
are uncertain; if you do, then it 
might be best to move it out of 
the way or disguise it before the 
photography takes place.

Make sure that all light bulbs are 
working, especially low-voltage 
down-lighters such as those 
found in many kitchens. Picture 
lights, too, are very e� ective at 
creating visual interest - when 
they are working.

Branded plastic bottles, 
such as washing-up liquid, 
shampoo bottles, toothbrushes/
toothpaste etc. are best kept out 
of sight. An exception would be 
for more upmarket products, 
such as Molton Brown or similar, 
especially if they are colourful.

Tidy away papers: but in 
moderation, quality magazines 
and co� ee-table books can add 
appeal.

Remove birthday cards, 
invitation cards etc. from 
mantelpieces and shelves.

Bookshelves look their best 
when they are stocked neatly 
with books rather than box � les.

If you have an open � replace, 
there is nothing that creates a 
homely feel more than a roaring 
� re. If it is not convenient to set a 
real � re, then the photographer 
could roll-up some newspaper; 
when lit for a few minutes this 
should create enough � ame to 
photograph. Sometimes a � re 
can be added digitally to the 
photograph afterwards if it is not 
possible to achieve a real � ame.

Consider using props. For 
example, colourful vegetables, 
a cottage loaf and tomatoes 
etc would work well in a 
farmhouse kitchen. Coloured 
glass, or bottles with coloured 
liquids can be complementary 
to contemporary, white or 
otherwise minimalist kitchens.

Plump cushions and straighten 
curtains. 

Towels look most luxurious 
when they are folded on shelves 
or other surfaces. If they are 
hanging on towel rails they need 
to be presented neatly. Towel 
colours should complement the 
decor. If they do not, then it is 
best to remove them.

Fruit and � owers provide 
attractive splashes of colour.

Remove magnets, postcards 
and children’s artworks from the 
fridge.

Move dog/cat bowls and 
baskets etc. out of sight.

Dressing tables, sideboards and 
similar surfaces should be neat 
and tidy. The less clutter the 
better.

Trouser-presses are a little old-
fashioned and are probably best 
removed.

If possible, make sure that keys 
are available for French windows, 
and other windows and exterior 
doors, so that they may be 
opened if necessary. 

Do not be frightened to use 
colour – tastefully.

De-cluttering is a very good 
idea, but not to the extent that 
the property looks sterile. The 
usual objective is to promote a 
tidy but comfortable lifestyle.

If you have a garden table, 
dressing it will give the garden 
photographs more impact.
  
If you see your property as a 
family home, then a gingham 
tablecloth, jug of squash and 
glasses etc, will help promote 
that lifestyle. Alternatively, a 
bottle of wine and glasses 
with something in them 
might be more � tting for 
other properties. 

Place cushions on garden 
chairs and loungers, if you 
have them, to promote the 
idea of a luxurious lifestyle. Be 
as creative as you like.

Consider dressing your 
dining table. A bare table 
with nothing on it looks 
dull and uninteresting. 
As a minimum, have a 
centrepiece to break up the 
slab-e� ect.

A fully-dressed dining table
can look sensational. It can 
be as important for your 
property’s photographs to 
illustrate an attractive lifestyle 
as it is for them to display 
your accommodation.

Some co� ee cups and a milk 
jug on a breakfast table will 
look more interesting than 
an empty space.

Dressing beds 
with colour-
coordinated 
throws, 
cushions and 
crisp, white 
linen can 
make the 
room look 
fabulous.

A small child’s 
bedroom 
can be 
imaginatively 
dressed with 
some high 
quality toys, 
arranged on a 
rug perhaps.

Garden umbrellas should be opened, 
especially if they can be seen from 
indoors through your windows.

Remove swimming pool covers 
where possible - depending of 
course on the time of year. Toys, 
rubber rings, nets/poles etc. are best 
removed also.

Move garden trampolines and other 
outdoor toys out of sight. If this is 
not possible, often a photographic 
angle can be found to avoid them, 
especially if they are moved away 
from the elevation.

Keep hosepipes fully wound and 
tidy.

Fallen leaves should be removed 
from lawns if possible.

Curtains and blinds should be left 
open, especially if you will not be at 
home when the photographer visits.
Vehicles should ideally not be visible 
from indoors through the windows.

If early in the year you know, or 
believe, that you will commence 
marketing your home in the autumn 
or winter, have it photographed in 
the late spring or summer when 
the garden is at its best. If forward-
planning is not possible in your 
case, do not worry unduly, the 
photographer will still work hard to 
make a great presentation of your 
home’s attributes nevertheless.

A freshly mown, stripy lawn will 
create the right � rst impression. 
Try and arrange the photo shoot 
to immediately follow your garden 
tidy-up. However, if you are in a 
hurry to put your property to the 
market, then good weather is more 
important than a pristine garden. 

Exteriors

Dining Room

Garden 
Table

Bedrooms
Some more sophisticated ideas to improve the appearance of your property:

John Durrant – 
Hello-Photo – 
Architectural, 

Interiors and lifestyle 
photography in 

Surrey, Sussex, 
Buckinghamshire 

and SE London. 

01483 474737

www.hello-photo.
co.uk. 

johndurrant@hello-
photo.co.uk

Graphic Deisgn by 
Sarah Short

sarahshortgraphics@
gmail.com

I hope 
that these 

thoughts have 
inspired your 
creativity and 
that you feel 
encouraged 

to think about 
how to get the 
very most from 
your property’s 

promotional 
photographs, 

so that in 
turn they will 

assist you in 
achieving the 
best possible 

price for it.


